


What we’ll cover

• Why a FB Page?
o Benefits
o Limitations of other approaches

• How to stay out of jail
• Stories vs. Posts
• Scheduling
• Insights
• Quick Tour of the page



Finding Your Target Customers

Who are my target customers?
• Age
• Gender
• Income
• Family Status
• Education
• Occupation
• Hobbies and Interests



Facebook – Page vs Profile and why it 
matters

• Facebook Profile – YOU as an individual

• Facebook Page – Your BUSINESS

• Facebook policies and procedures states 
that you can lose access to your account 
if your profile represents something other 
than yourself. 

• Facebook Pages can also track how many 
people view your posts, what posts are the 
best performing, and you can pay to 
“BOOST” you post (will discuss this in a 
minute)

• To create a Facebook page, login to 
Facebook, go to the Applications panel 
on the left hand side, and click “Create 
Page”



Facebook –Do I really need one?

• YES!
• Having a Facebook is an expected part of online 

marketing
• Facebook shows up on Google Searches and can often 

be higher in search results than a website
• Collect reviews and comments
• Engagement with your customers!!
• Connect with you customers – see what they want and 

what their interests are



Facebook Business Page

Benefits
• Not limited to 5000 friends
• Insights
• Ads
• Assigning Admins
• Schedule Content



Facebook Business Page

Don’t forget these benefits…
• Collect emails for email list
• Lower marketing expenses (if you are managing yourself)
• Build brand loyalty – be active and responsive, encourage 

interaction
• Increase website traffic
• Boost SEO – Google searches



Follow the Rules
Only one personal profile allowed

Business profiles must be linked to your personal account

Like, Comment, Share contests are not allowed

Posting of dangerous or offensive content is prohibited – see Facebook’s posting 
policies to see what qualifies

Facebook Jail is real. And can be hard to breakout of.



Stories vs. Posts

Use Newsfeed:
• When you want interaction from your audience
• When you want the post to live longer than 24 hours
Use Stories
• When you are giving a glimpse into your daily life or a 

quick update
• When posting to Stories you can also have the same post 

added to your newsfeed.



Scheduling

• Facebook allows you to schedule posts up to 9 months 
out!
• Create your post, and instead of clicking “Publish” use the 

arrow to the right for a dropdown menu… Click Schedule! 
• Great time saver! Allows you to schedule posts for the next 

few weeks in one sitting.
• One hour per week, plus 15 minutes a day



Insights (Analytics)

•Who are your customers?
•What content do they want?
•When are they online?





Any questions before 
we explore?


